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Carla Pavlov
C

arla Pavlov, w
ho ow

ns C
R

 D
esigns, is a native Sarnian, but left for a

dozen years, w
orking in the Toronto m

arket.
Ironically, her return to the area w

as prom
pted by her husband, w

ho
isn’t local, w

ho found a job here.
C

arla studied interior design in W
indsor before returning to school to

study m
arketing.

“I’ve alw
ays taken courses through w

hatever firm
 I’m

 w
orking w

ith,” she
says, w

hich gave her the skills and confidence to open up her ow
n business.

“I live, eat and breathe design and decorating,” C
arla says of her chosen

career, adding that she w
as born into it.

“M
y father w

as a builder and m
y parents alw

ays had rental properties.
I feel like m

y blood’s part paint,” she says, adding that “at 10 years of age,
I urethaned m

y first floor.” 
A

lthough C
R

 D
esigns only started a year and a half ago, C

arla has 20
years of experience behind her.

Even w
hen she w

as living in Toronto, visits hom
e alw

ays paid for
them

selves as she w
as kept busy w

orking w
ith projects here.

T
he C

R
 stands for com

m
ercial and residential – C

arla enjoys w
orking

w
ith clients in both areas.
“I can help w

ith floor and furniture plans, lighting designs, colour plans

and long-term
 plans that allow

 a project to be com
pleted in stages, as

the budget allow
s,” she says. “I pride m

yself for acting sim
ilar to a

project m
anager.”

A
ny redesign project can be a daunting task. C

arla says “all people should
w

ork w
ith an interior designer. You get a professional design for a sm

all
percentage of the total cost.”

C
arla says, “W

hen I w
alk into a room

 I can see it done, and other
designers have the sam

e ability.” B
ut anyone w

ho doesn’t have that innate
sense should be cautious about going it alone.

W
hen thousands of dollars are being spent on a new

 design, C
arla says

people are only shortchanging them
selves by not calling in a professional.

“W
hy not have a guarantee it’s going to look good?” she asks.

R
unning the gam

ut from
 m

odern to traditional, C
arla says her “designs

reflect the individual taste of clients. T
hey’re alw

ays unique, alw
ays

innovative, alw
ays creative.”

She says she steers clear of “a signature design style im
posed on every space.”

C
arla too believes that w

orking closely w
ith the client is the key to

success.
She says, “I can’t tell you how

 m
any people tell m

e ‘I’m
 afraid to have

people over,’” because their hom
e is so outdated.

T
hat’s understandable, says C

arla, w
ho says colours change about every

10 years, and that “you’re alm
ost forced to change every 10 years.” K

itchens
and bathroom

s, she believes, should be updated even m
ore frequently.

T
his fall, she says the look includes “a lot of fabrics,” and there’s a w

arm
ing

trend, so velvet, chenilles, tw
eeds and w

ools w
ill be popular. 

“A
s far as colours,” she says, “hot and spicy;

espresso, paprika, tan, rust, honey brow
n, m

oss
green, cinnam

on and chocolates. R
ed’s huge and

tangerine.” She says this season’s colour schem
e

is “hot spicy food-oriented.”
H

er ow
n 22-year-old hom

e, C
arla says, is

currently “under construction.” 
She calls her ow

n style “contem
porary classic,”

and says she’s definitely into current trends.
“M

y husband com
plains he never know

s w
hat

he’s w
alking into w

hen he com
es hom

e,” she
says. C

om
bining her business and hom

e under
one roof is w

orking w
ell for now, she says.

H
er favourite room

 in the house is her son’s
bedroom

, w
hich she not only loves for its design

elem
ents, but for its sentim

ental value.
“I did a w

all m
ural for him

 to reflect w
here

w
e live and it’s one of those fun, w

him
sical room

s
that’s light and bright and fun.”

She says her father enjoyed doing pen and ink
draw

ings, and in his younger days had been a
sailor. W

hen she told him
 she w

as doing a
nautical them

e in her son’s room
, he sent her

three draw
ings by courier, the very next day.

“Shortly after that, he passed aw
ay,” she says.

“It’s kind of an em
otional room

. I becam
e very

passionate about it.”
T

he room
, like all of her painting, w

as done
w

ith B
enjam

in M
oore paint and she does all the

local consultations for that line as w
ell.

C
arla’s a big fan of the product, and says, “T

he
colours are am

azing, and I also like a high-quality
paint.”

For m
ore inform

ation on C
R

 D
esigns,

visitw
w

w
.crinteriordesigns.com

or
call519-869-6026.

K
aren R

obinet has been a journalist for 25
years and has her ow

n com
m

unications business,
publicityhound.ca.

Tastefully tin
Advanced Building Materials, a locally owned and

operated family business in Sarnia, is currently
bringing the sophisticated and elegant look of tin
ceiling back from the past and into the
contemporary and stylish design tastes of today’s
homeowners. If you would like to make a bold and
striking difference in the interior design of your
home, consider the unique and colourful designs of
tin ceilings and tin kitchen counter backsplashes.

Visit their showroom at 591 Gladwish Drive in
Sarnia, or online at www.advancedbuilding.on.ca.

Left: Carla Pavlov at Benjamin Moore and Cameron Paint and
Wallpaper Ltd. Below: Carla (centre) with Benjamin Moore owner
Paul Medeiros (right) and JD’s Painting owner Jim Davis (left).
Above: Carla’s son’s bedroom.


